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Stuart Bonthrone, Managing Director of Esri UK, explains what Digital Transformation 
is and how it is enabled with geographic information system (GIS) technology.

It’s easy to be seduced by technology.  

Almost every week, new end user tech 

products, apps and corporate IT solutions 

are introduced offering a bewitching 

range of inventive features and impressive 

capabilities that have never been seen 

before. Yet, digital technology should 

never be acquired just for the sake of 

it, just because it is new or just because 

your competitors have it. Investments in 

new technologies should be made on 

the basis of their ability to enhance the 

customer experience, improve the efficiency 

of operational processes or enable the 

creation of new, profitable business models.  

This, simply put, is the essence of  

‘Digital Transformation’.  

The concept is relatively new, but is starting to 

generate noise in the business world, because 

ultimately it makes sense. No organisation 

today can afford to implement digital 

technologies without being absolutely assured 

of their ability to improve key business success 

metrics like customer satisfaction, operational 

performance and profitability – and GIS is one 

of those rare technologies that have been 

proven to deliver transformational results in 

each of these three areas.  

Firstly, GIS can be used highly successfully to 
elevate the customer experience, by creating 
more convenient self-service channels, 
ensuring customer communications are 
relevant and improving the accessibility of 
information. In this issue of ThinkGIS, for 
instance, you can read how South Ayrshire 
Council (page 10) and South Dublin County 
Council (page 8) have both improved the way 
that they engage with citizens, using different 
approaches in their use of GIS.

In addition, GIS can deliver substantial 
operational efficiencies. In our lead story 
(page 3), you can learn how the Scottish 
Environment Protection Agency has used 
mobile GIS to save a significant amount of 
time in the collection of flood data. Likewise, 
the insurance company Sompo Canopius 
(page 4) is using web GIS tools to speed up its 
operational response to natural catastrophes 
like wildfires.

Finally, the versatility of GIS means that it can 
be used in a myriad of different ways to support 
and indeed facilitate new business models. 
On page 7, you can read how the real-estate 
consultancy Knight Frank is using GIS to offer 
new GIS-based location search services for 
retail clients. Meanwhile, a new multi-channel 
marketing agency, Unique Digital 

(page 5), has embraced GIS as a  
core part of its digitally-driven business.  

Many of you will be reading this issue 
of ThinkGIS while attending the Esri UK 
Scottish Conference (4th October 2016), 
and I encourage you to think about Digital 
Transformation during your time at this event.  
So many of the organisations speaking at 
the conference have incredible stories to tell 
about their use of GIS and can explain 
first-hand just how powerful GIS can be 
in enabling business change. I hope their 
incredible stories will inspire you to get set 
for a Digital Transformation of your own.

STUART BONTHRONE
MANAGING DIRECTOR, ESRI UK
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During the wettest December on record in Scotland, the Scottish Environment Protection Agency 
(SEPA) used a mobile GIS solution to rapidly collect data on the extent of flooding across the country.  
The highly successful trial significantly improved the organisation’s operational efficiency and 
provided a thorough understanding of the impacts of the destructive floods on local communities.   

In December 2015, storms Desmond, Eva and 

Frank raged across Scotland resulting in rainfall 

totals 215% of the long-term average and 

causing widespread, devastating flooding. As 

the  national flood forecasting, flood warning 

and strategic flood risk management authority 

for Scotland, SEPA needed to quickly capture 

‘observed flood event data’ before the flood 

waters receded and evidence was lost. By 

using mobile GIS software for the first time, 

SEPA succeeded in quickly collecting far more 

accurate and timely information, from the height 

of the crisis.

The Flood Event Data Capture tool (FEDCAP), 

used on tablets, halved the survey time for 

scientists working in the field, when compared 

to traditional paper-based data collection 

processes. The use of GIS also speeded up 

SEPA’s post-survey data processing, as all of 

the data and images collected were already 

in a consistent digital format and spatially 

referenced.  As a result, SEPA was able to gain a 

more complete understanding of the flooding 

event more quickly than ever before. 

Most significantly, the operational efficiencies 

achieved from the use of FEDCAP have freed up 

SEPA’s specialists to spend more time analysing 

the data collected. The organisation has, 

therefore, been able to gain a deeper insight 

into flood mechanisms and generate enhanced 

data that will now be used to calibrate and 

improve flood models. Ultimately, SEPA will be 

able to implement improvements in its flood risk 

management and flood forecasting and warning 

services to help Scottish communities prepare 

appropriately for future flood risks.

Karen Pinkerton Flood Warning Scientist, Scottish Environment Protection Agency

 By using a mobile GIS solution to collect better data about 
floods, when they happen, we can help citizens and organisations in 
Scotland to be better prepared for future extreme weather events.

https://www.sepa.org.uk
http://www.esriuk.com/mobile


GLOBAL INSURER PROACTIVELY 
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Sompo Canopius used live data feeds and Esri’s ArcGIS platform to closely monitor the spread 
of a highly destructive wildfire in Canada – from its office in the UK. With instant access to accurate, 
up-to-date information about the unfolding crisis, the company could better understand the 
extent of potential claims and provide rapid support for customers. 

The wildfire that broke out just south of 
the city of Fort Murray in Alberta, in May 
2016, is expected to be the costliest insured 
natural disaster in Canadian history. It raged 
through more than 500,000 hectares of 
land, eventually destroying 2,400 structures 
and forcing the evacuation of over 80,000 
people. At the peak of the crisis, the fire 
was spreading 30-40 metres per minute, and 
this alarming progress was being monitored 
closely across the Atlantic, by Sompo 
Canopius experts in London.

Sompo Canopius was able to gain vital 
near-real time insight into the potential 
impact of the natural disaster by consuming 
data from NASA on the precise extent of the 
wildfire, and overlaying it onto digital maps, 
thereby showing the proximity of its insured 
properties and businesses. The accuracy 
of the information presented by ArcGIS 
enabled the insurer to quickly assess the risk 
of claims and, in the end, allay management 
concerns about the extent of business losses 
likely to arise from the catastrophe.

At the same time, claims handlers at Sompo 
Canopius used ArcGIS to deliver a fast and 
professional service for customers affected 
by the wildfire. Staff could pinpoint precisely 
those customers who had properties within 
the burn area, contact them proactively 
to accelerate the claims process and, 
ultimately, provide the support they needed 
to enable them to resume their lives 
following the disaster.  

Rob Porter Head of Catastrophe 
Research, Sompo Canopius

 With ArcGIS we could 
monitor the spread of the 
fire, assess the risk to our 
insured properties and 
react quickly to support 
our customers during this 
catastrophic event.

http://www.esriuk.com/software/arcgis-platform
http://www.sompocanopius.com/
http://www.esriuk.com/software/arcgis-platform
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UNIQUE DIGITAL BREAKS NEW GROUND 
IN AUDIENCE-TARGETED MARKETING

GAIN INSIGHT

Unique Digital is one in a new generation of 
marketing agencies that is taking advantage 
of the latest technologies to transform 
traditional marketing approaches and improve 
the effectiveness of marketing campaigns.  
The company makes extensive use of GIS 
when planning advertising and other digital 
marketing activities for its clients to discover 
where target customers live, work or travel.  
It can then more accurately determine where 
and when to implement campaigns to ensure 
that it reaches the highest number of relevant, 
prospective customers.

At the start of campaigns, Unique Digital uses 
GIS to assess where ad views are occurring, 
within and outside of target locations. This 
GIS-driven audit can reveal ‘dead zones’ where 
campaigns are not penetrating, prompting 
the agency to engage new media partners or 
recommend new tactics to fill the gaps. Unique 
Digital can also use the evidence provided 
by GIS to hold its media partners to account, 
seeking recompense for its clients if budgets 
were found to have been put to poor use.

Upon the conclusion of campaigns, Unique 
Digital uses GIS to give its clients clear insight 
into how successful their marketing tactics 
have been. ArcGIS can reveal where and when 
promotional codes have been redeemed and 
by how much product sales have increased, 
location by location.  This information can then 
be used to build well-informed hypotheses 
about brand loyalty and purchasing habits that 
can be invaluable for ongoing marketing and 
business planning.

A creative digital marketing agency in London is using GIS 
to successfully focus its marketing activities on specific target 
audiences. It employs Esri’s ArcGIS platform in the planning, 
auditing and evaluation phases of its campaigns to deliver the 
optimum return on marketing investment for its clients.

      In the age of digital marketing, where precision targeting 
is everything, GIS is fast becoming a critical tool that informs 
all phases in a marketing campaign cycle.
Wayne Ha Head of Data and Analytics, Unique Digital

http://www.uniquedigital.co.uk/
http://www.esriuk.com/software/arcgis-platform
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ESRI UK HELPS CUSTOMERS 
ACHIEVE BIM COMPLIANCE 
Following the introduction of new legislation in the UK, organisations wishing to tender for 
government construction contracts must be able to demonstrate that they employ BIM (Building 
Information Modelling) techniques to record spatial data used in the planning, design and survey 
process. GIS data plays an integral part in this process and Esri UK is working with a number of 
businesses to enable them to meet this requirement. 

BIM is a vital tool for businesses in the 

AEC (architecture, engineering and 

construction) industries, not least 
because Level 2 compliance is now 
mandatory  
for all new government projects. BIM 
enables data to be shared between 
different contractors to facilitate 
collaborative working and, ultimately,  
to streamline project lifecycles, from  
initial design through construction and 
ongoing maintenance. 

A spatially referenced dataset is a key BIM 
component for the digital data handover 
packages which must be provided upon 
completion of each phase of physical 
construction activity. This requirement now 
applies to new construction projects as 
well as projects started several years ago.   
GIS therefore has a mission-critical role 
to play in the compliance process. Used 

as part of a BIM strategy, Esri’s ArcGIS 
platform  enables thousands of layers of 
building and project information to be 
intuitively visualised while providing 
fine-grained control over the information 
can be shared, by both internal and 
external stakeholders.

In the last twelve months Esri UK has been 

working with both Crossrail and Highways 
England, as well as with other major 
construction organisations, deploying the 
ArcGIS platform to help them achieve BIM 
compliance. Not only is ArcGIS helping 
to deliver BIM compliance at Level 2, but 
also to develop strategies for achieving 
BIM compliance at Level 3 where its key 
capabilities, including 3D modelling and 
GeoDesign, make it ideally suited to meet 
the needs of the AEC community both 
today, and in the future. 

Craig Evenden BIM & AEC Manager, Esri UK 

 ArcGIS not only supports and helps drive compliance, it helps 
enhance decision-making to deliver projects more quickly and achieve 
more predictable costs, through greater project understanding.

http://www.esriuk.com/industries/AEC
http://www.esriuk.com/industries/AEC
http://www.esriuk.com/software/arcgis-platform
http://www.esriuk.com/software/arcgis-platform
http://resource.esriuk.com/crossrail/
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KNIGHT FRANK STEERS UK RETAILERS 
TOWARDS PROFITABLE EXPANSION

GAIN INSIGHT

The world’s leading independent real-estate consultancy is 
using Esri’s ArcGIS platform to help retailers find the most 
advantageous sites for new stores across the UK. The firm 
gives its clients greater confidence in their business plans and 
enables them to expand their retail operations more quickly.

 The use of ArcGIS in the commercial property sector unlocks the 
potential for growth and opens the door to future development.
James Nolan Senior Geospatial Analyst, Commercial Research Department, Knight Frank

Working with some of the most well-known 

brands in the retail industry, Knight Frank 

uses ArcGIS to narrow the search for property 

down to only those locations that are likely to 

deliver the greatest profitability.  It analyses a 

wealth of data ranging from the positions of 

competitors and complementary businesses, 

to the demographics of nearby residents 

and traffic flows. This powerful insight, when 

combined with the retailer’s own business data, 

enables Knight Frank to employ a structured, 

intelligence-led approach to identifying 

locations for new stores.  

Knight Frank then helps its clients to make 

more well-informed decisions about strategic 

new retail ventures, often involving multi-million 

pound investments. By creating interactive 

maps in ArcGIS Online, senior retail executives 

can easily visualise alternative locations. They 

can compare data about potential new stores 

with data about existing stores, in areas with 

a similar profile, thereby gaining greater 

confidence in their plans.

Crucially, Knight Frank is able to carry out 

almost all of its location analysis using ArcGIS, 

third-party intelligence and publically available 

data sets, before sending surveyors out into 

the field. This not only results in significant cost 

efficiencies, but also speeds up the location 

search process, allowing clients to secure 

the most advantageous sites ahead of their 

competition and reduce their time to market.

http://www.esriuk.com/software/arcgis-platform
http://www.knightfrank.co.uk/
http://www.esriuk.com/software/arcgis/arcgisonline
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THREE STEPS TO SUCCESS
HOW SOUTH DUBLIN COUNTY COUNCIL HAS 
PRECISELY MET THE NEEDS OF CITIZENS 

A brand new Community Facilities app is to be launched in 
Ireland that is expected to play a key role in improving health 
and well-being within local communities. Developed by South 
Dublin County Council, the app was created in a three-step 
process to precisely meet the needs of citizens.

Step one – engage with citizens
From the outset, South Dublin County Council 

shared its plans for its new Community 

Facilities app with a number of community 

networks, including Comhairle na nÓg and 

the Older Persons Forum, asking people what 

themes they would like included. It then used 

pre-configured templates from Esri’s ArcGIS 

Online to create an interactive map viewer 

and, through the Public Participation Network 

(PPN), formed focus groups of citizens who 

were given the opportunity to explore the new 

app. Feedback from all of these groups was 

then taken into account, to ensure that the 

Community Facilities app would cover precisely 

those areas that citizens themselves said they 

would find of value.

Step two – empower users
When the focus groups asked if the app could 

include information that South Dublin County 

Council didn’t have, the council didn’t say no.  

It allowed employees to access ArcGIS Online 

from a wide range of tablets and smartphones, 

empowering them to collect the information 

citizens wanted to see, such as information 

on allotments and accessible parking spaces.  

Data on both these categories was collected 

specifically for the app to meet this demand.  

Moving forwards, the council plans to use Esri’s 

Collector for ArcGIS app to allow staff members 

to collect supplementary data while travelling 

around the county. 

The Community Facilities web app 

doesn’t just show the locations 

of parks and sports grounds, but 

the specific types of pitches and 

facilities available.

http://www.sdcc.ie
http://www.esriuk.com/software/arcgis/arcgisonline
http://www.esriuk.com/software/arcgis/arcgisonline
http://www.esriuk.com/software/arcgis/smartphones/collector-app 
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Step three – add value
South Dublin County Council then went one 
further step in its mission to add value for 
citizens.  Taking advantage of the flexibility of 
the ArcGIS Online templates and the ability 
to use Collector for ArcGIS to collect data via 
any device, it began to gather and publish a 
whole new layer of information. It can now tell 

citizens precisely what kinds of sports pitches 
exist in parks, the clubs using them, if there are 
changing facilities nearby, and details about the 
many activities citizens can avail of at their local 
community centre. Consequently, for the first 
time, citizens in South Dublin County can see 
not just where facilities like leisure complexes 
are, but what activities they can do there as well.  

It is now simple and easy for citizens to discover information 
about facilities that they may not previously have been 
aware of and might like to take advantage of – ranging 
from art exhibitions to hiking trails. As a result, the council 
believes that the Community Facilities app will play a key 
role in helping more citizens to access the facilities available 
to them, take advantage of opportunities to improve their 
health and enjoy an enhanced sense of well-being.  



SHARE UNDERSTANDING

A local authority in South West Scotland has pioneered a new approach with its Local 
Development Plan to make this pivotal policy document more relevant and engaging for 
citizens. Using an Esri Story Map, the council has nearly tripled public and commercial 
interest in its development policies in six months.    

South Ayrshire Council has succeeded in 
significantly increasing the number of people 
who engage with its Local Development Plan, 
by publishing the document in the format of 
an interactive Story Map.  In the first six months 
following its launch, the Story Map was viewed 
nearly 4,500 times, whereas the council’s 
previous written plan was viewed online, in pdf 
format, just 1,500 times in a year, a figure that 
the Story Map surpassed in only five weeks.  

The Local Development Plan Story Map 
combines maps of the area with high quality 
images and the actual policy wording, making 
it far easier for citizens and developers to 
understand the council’s development priorities 
and make appropriate planning applications.  
Accessed via the council website, the Story Map 
very clearly sets out where new commercial 
developments, like retail units, will be permitted, 
advises on the best sites for wind farms and 

simplifies policy around residential planning 
restrictions in specific towns and villages.  

The clarity of the information presented in the 
Story Map gives developers and citizens greater 
certainty that they are proposing projects in 
the right locations to align with council policy 
and therefore obtain planning permission.  In 
addition, the inclusion of images in the Story 
Map allows South Ayrshire to be portrayed in a 
visually attractive and appealing way, helping to 
encourage more people to invest in projects in 
this county.  The council hopes that, over time, 
the Story Map will play a key role in increasing 
the number of commercial, industrial and 
residential developments in South Ayrshire and 
boost the economy of the region. 

 Esri Story Maps convey 
council policies to citizens 
in a highly attractive, clear 
and effective way.
Stewart McCall Senior Systems 
Analyst, South Ayrshire Council

SOUTH AYRSHIRE COUNCIL TAKES 
POLICY TO THE PEOPLE

http://www.south-ayrshire.gov.uk/
http://www.esriuk.com/storytelling
http://gis.south-ayrshire.gov.uk/ldp/
http://gis.south-ayrshire.gov.uk/ldp/
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ROYAL NAVY PLANS HIGH-TECH 
MILITARY EXERCISE IN THE CLOUD 

SHARE UNDERSTANDING

Code-named ‘Unmanned Warrior’, a Royal Navy exercise to demonstrate state-of-the-art 
autonomous vehicles is taking place in Scotland. The exercise has been planned with Esri’s ArcGIS 
Online solution, making this the first time that the Royal Navy has used a cloud-based platform for 
planning a major military exercise.

Unmanned Warrior is the largest military 
exercise of its kind, involving around 50 
unmanned and autonomous vehicles with 
sensors and software in the air, on the surface 
and underwater. By using a cloud-based 
platform for the first time to plan this event, 
the Royal Navy has been able to improve 
collaboration between the 40 participating 
organisations. More than 100 users from 
industry, academia and defence have been able 
to easily view and contribute to the plan from 
their own office locations, knowing that they are 
always working on the latest version.      

The Royal Navy has also been able to use 
ArcGIS Online to deliver a higher quality 
briefing for stakeholders, such as the Civil 
Aviation Authority (CAA) and the National Air 
Traffic Control Service (NATS), showing the 
impact of its plan on airspace hour-by-hour, 
though the exercise.  Once the exercise is 
underway, commanders, participants and 
approved observers of the exercise will have 
shared access to the Operations Dashboard, 
giving everyone a dynamic, common view of 
the operational scenario as it progresses.    

Following the completion of Unmanned 
Warrior, Esri UK will work with the Royal 
Navy and its partners such as the National 
Oceanographic Centre (NOC) on the 
processing, exploitation and dissemination of 
the live data captured during the exercise.  By 
analysing all of the bathymetric, oceanographic, 
atmospheric and littoral information collected, 
the Royal Navy hopes to gain added situational 
awareness that will help it to improve its 
planning, not only in future exercises, but also 
in the field, in urgent military reconnaissance 
and humanitarian missions.  

Commander Peter Pipkin Fleet Robotics Officer, Royal Navy

 The use of ArcGIS Online is a significantly different way of planning 
for us, so the opportunity to explore its utility in the unique construct of 
Unmanned Warrior is a chance that we wanted to fully exploit.

http://www.esriuk.com/software/arcgis/arcgisonline
http://www.esriuk.com/software/arcgis/arcgisonline
http://www.royalnavy.mod.uk/news-and-latest-activity/operations/uk-home-waters/unmanned-warrior
http://www.royalnavy.mod.uk/


ESRI STORY MAPS AID COLLABORATION 
IN SOCIAL SERVICES SECTOR

SHARE UNDERSTANDING

Social services professionals 
working at all levels of 
government, in 36 European 
countries, can now more easily 
identify opportunities for 
collaboration, using a series of 
Story Maps, developed by the 
European Social Network.  

 Esri Story Maps are a valuable tool for organisations working in 
social services in Europe as they provide a powerful mechanism for 
encouraging co-operation and sharing best practices.
John Halloran Chief Executive, European Social Network 

Furthermore, the European Social Network has 
begun to use Story Maps to promote its own 
activities and help it attract research funding.  
A new Disabilities Working Group Story Map 
(pictured), for instance, clearly explains the 
organisation’s pioneering work on disability 
services in Europe since 1998 and the progress 
made by working groups towards promoting 
independent living and active inclusion for 
people with disabilities. The Story Maps are 
easy for anyone to understand, even if English 
is their second or third language. 

The European Social Network was able to start 
using Esri’s ArcGIS Online solution to develop 
and publish Story Maps easily, in-house, 
following a training course delivered by Esri 
UK. It plans to develop further Story Maps 
in the future to help members understand 
the locations of services and then allocate 
resources optimally to deliver the best possible 
support for citizens. 

A subscription-based organisation, the 

European Social Network aims to bring 

together all of the professionals in Europe who 

plan, manage and deliver public social services, 

ranging from welfare and housing to education.   

It has recently published a fully-interactive Story 

Map, showing the locations and specialisms 

of its members, so those working in the social 

services sector can more easily find and build 

networks for peer-to-peer learning and the 

exchanging of ideas.
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http://www.esriuk.com/storytelling
http://www.esriuk.com/training
http://www.esn-eu.org/home/index.html


NORFOLK COUNTY COUNCIL IMPROVES 
SCHOOL TRANSPORT COMMISSIONING 
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Norfolk County Council is using Esri’s ArcGIS platform to help it arrange the most suitable 
transportation to school for pupils with special educational needs. This pioneering initiative is 
improving services and safety for children, while also helping the local authority to achieve its 
cost savings target.

Every year, Norfolk County Council is 
required to arrange school transportation 
for over 2,000 pupils with special 
educational needs (SEN), using a range 
of different vehicles including minibuses, 
cars and taxis. Using ArcGIS, members of 
staff can now easily see where each child 
is travelling from and to, if they travel 
alone and the type of transport used. They 
can therefore quickly identify if the travel 
arrangements are the most appropriate for 
pupils’ needs and security.  

Norfolk County Council can, furthermore, 
easily identify opportunities for pupils to 
share journeys or make shorter journeys, 
where appropriate. Consequently, the council 
can improve the cost efficiency of its services, 
while continuing to meet pupils’ needs and 
without impacting on the quality of the 
education being provided. The app went live 
in January 2016, and the council expects the 
solution to make a significant contribution to 
the SEN department’s efficiency savings and 
cost savings target of £500,000 by the end of 
the next financial year.  

In the future, the system will also be used 
to help pinpoint the best locations for 
new SEN schools and facilities, based on 
the proximity of the young people who 
require access to these services. In this 
way, ArcGIS will continue to play a key role 
in helping the council to plan strategically 
to improve both the quality and cost 
efficiency of SEN provision throughout the 
county in the future.

 Our new ArcGIS app allows us to provide a high quality transportation service for 
children with special educational needs, while operating cost efficiently.
Tracy Jessop Assistant Director of Highways and Transport, Norfolk County Council

https://www.norfolk.gov.uk/
http://www.esriuk.com/software/arcgis-platform


NEWLY QUALIFIED TEACHER 
WINS GLOBAL AWARD FOR GIS 
TEACHING PRACTICE
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CSR

Katie Hall has been rewarded for making inspirational use of GIS in the classroom, during training 
to become a geography teacher. She was presented with the Jack Dangermond Young Scholar 
Award 2016 after demonstrating her best practise teaching methods in an Esri Story Map.   

The benefits of using technology in teaching 
have long been understood, but Katie Hall 
is part of a new generation of teachers who 
are taking advantage of industry-standard 
apps to engage, educate and inspire pupils. 
While studying for a post graduate certificate 
in education (PGCE) at Cambridge University, 
Hall used GIS to develop a range of teaching 
materials and lesson plans to support 
geography teaching for pupils between the 
ages of 11 and 18. She then shared her best-
practice approach with other educators using 
an Esri Story Map.

In her lessons, Hall has used Esri’s ArcGIS 
platform to present data to students on 
interactive whiteboards to help them 

understand the contrasting characteristics of 
rural and urban locations, as well as monitor 
the spread of the Zika outbreak from Africa 
to South America. She has also used ArcGIS 
to support small group work, where students 
are challenged to explore earthquake data 
and answer questions based on observations 
of tectonic plates. Furthermore Katie has 
encouraged students to use mobile GIS on 
their smartphones in field work exercises to 
gather information about variables ranging 
from congestion to visible litter.  

In recognition of her achievements, Hall 
received an all-expenses-paid trip to the 2016 
Esri User Conference in San Diego, where 
Jack Dangermond presented her with the 

Young Scholar Award. At the conference, Hall 
had the opportunity to meet with enthusiastic 
geography teachers from all around the world 
and gained lots of ideas for future lessons, as 
she begins what will undoubtedly be a highly 
successful career in education.    

 GIS helps pupils 
to develop essential 
geography skills that are 
central to the National 
Curriculum and critical for 
so many future careers.
Katie Hall PGCE student, 
Cambridge University

https://swchsgeog.maps.arcgis.com/apps/MapJournal/index.html?appid=fcfbf7b4604a42c28e1f9e38182b2ba8
http://www.esriuk.com/storytelling


TRAINING

NEW E-LEARNING WEBSITE EXPANDS THE 
TRAINING OPTIONS FOR ARCGIS USERS   

With more and more businesses realising 
the benefits of GIS across a wider range of 
departments, the number of individuals  
using ArcGIS within organisations continues  
to increase. The introduction of new  
e-learning tools makes it easier for all ArcGIS 
users to gain new competencies in areas of  
the ArcGIS platform they are unfamiliar with 
and ensure that their GIS skills remain relevant 
to their roles.

The new e-learning website (www.esri.com/
training) is available to all customers who have 
a qualifying software product in maintenance.  
It offers high quality learning resources, 

including self-paced online courses, video 

tutorials, webinars and Massive Online Open 

Courses (MOOCs). Individuals can easily  

find courses relevant to their needs and  

create Personal Learning Plans to track  

their learning activity.

Launched on August 15th, the e-learning 

website complements the wide range of 

professional, instructor-led courses offered by 
Esri UK. Organisations can select from standard 
courses, at training facilities around the UK, 
or arrange bespoke courses at their own 
premises, depending on their requirements.  
They can then combine these scheduled 
courses with flexible e-learning to help them 
maintain the currency of their employees’ 
skills and ensure they get best value from their 
investment in ArcGIS.
To gain access to the e-learning software, 
speak to your MyEsri Administrator.

For more information about training visit:  
www.esriuk.com/training

A new Esri training website makes it easier for ArcGIS users to develop their GIS skills anytime, 
anywhere. The site provides access to a range of online tools and e-learning resources that 
complement Esri UK’s full range of instructor-led training courses.

Thank you to everyone who contributed material for this publication.
For more information on any article please email newsletter@esriuk.com
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GOT A GREAT IDEA FOR A MAP?
NEED SOME HELP TO PRODUCE IT?

MAPS

Esri’s interactive Story Maps are an 
incredibly effective way to communicate 
information to large numbers of people, 
in a format that is engaging, compelling 
and just that little bit different. Over 
recent months, leading media titles 
including The Times, The Guardian, The 
Telegraph and The Mirror have published 
Esri Story Maps and attracted millions of 
hits to their news sites. Equally, a large 
number of organisations from charities 
to huge corporations have used maps to 
convey information about their priorities 
more clearly and more persuasively to 
large audiences. The Esri UK Map Maker  
Service removes the technical obstacles  
to creating interactive maps and makes  
it possible for any organisation to  
use digital cartography to re-energise  
their communications.

See all these maps and find out more at 
www.esriuk.com/storytelling.  

Esri UK Ltd, Millennium House, 65 Walton Street, Aylesbury, Buckinghamshire, HP21 7QG | T 01296 745 500 | F 01296 745544 | E info@esriuk.com www.esriuk.com
Esri Ireland, Block B, 2nd Floor, Ashtown Gate, Navan Road, Dublin, 15 CB4 0WG | T +353 1 8693 900 | +353 1 8693 901 | E sales@esri-ireland.ie www.esri-ireland.ie

Esri UK has launched a new Map Maker Service to help organisations tell compelling stories 
through maps. If you are looking for innovative ways to capture an audience and engage 
readers, Esri UK’s map makers are here to help. 

This Story Map presents 
photographs taken by 
British Astronaut Tim Peake 
from the International 
Space Station and was 
featured on every major  
UK news website.

Created for SciDev.Net, 
this Story Map highlights 
the issue of Trachoma, the 
leading infectious cause of 
blindness in the world.

Published by The Telegraph 
and Mail Online, this 
animated map shows just 
how extensively Queen 
Elizabeth II has travelled 
overseas during her reign.

http://www.telegraph.co.uk/news/uknews/queen-elizabeth-II/11832209/Interactive-map-see-Queen-Elizabeth-IIs-265-overseas-visits-in-her-record-breaking-reign.html
http://www.esriuk.com/storytelling
http://www.esriuk.com/storytelling
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https://sightsavers.maps.arcgis.com/apps/MapJournal/index.html?appid=0199f190b78e4ccd9051892525fde0ad
https://www.theguardian.com/travel/2016/jun/15/astronaut-tim-peake-photos-of-earth-interactive-map
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